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MOOD BOARDS
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MOODS FOR CREATIVITY

* MOOD BOARD »

Our designers often take inspiration
from the smallest details, whether it is an
element of nature or a button detail on
the coat of a passer-by. Sourcing ideas
+ MOOD BOARD = and bringing together different
elements to combine them successfully is
an art and a practiced technique by
many professionals. Clever use of colours
teamed with bold and brave explo-
rations of fabrics and texture types, can
S 3 result in a beautiful room-set. Here,
J _,,/_/",; Joct / Wactvi nota some of our designers have put together
mood boards based on ideas they have
either used in recent projects or trends
they will be noting in next years designs.
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« MOOD BOARD »

*» MOOD BOARD » From key lighting to combined materials
- and textures, mood boards help to open
(2 /./;//y (Htare up the theme and present an idea of a .
2 E finished trend in snapshot form. | 1 4
PP

"*4.‘; ;| ﬁ ':V- ?

)Y

=

Fip —
i»,‘uiimi
(

r

JINTERIOR DESIGN YEARROOK | 2010 | 10%




CAROLYN TREVOR

+ MOOD BOARD +
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MOOD BOARDS

A MATERIAL
WORLD

8Y CAROLYN TREVOR

There is much said of timeless
design but one need only look at a
magazine or interiors article from
as recently as five years ago to
reveal the lie in this. Itis no
wonder that things change 50
quickly when the design industry is
always pushing what's new with
the relentless cycle of trade shows,
exhibitions and press

On top of this, the march of
technology and its impact on all
our lives means that ways of
occupying space change
continually. Increasingly as the
shortage of green field sites
prevents the spread of new
buildings, the designer's role will
involve more of ‘adapting and
modifying’ the existing, so making
it more appropriate for now. Set
against this scenario, we are
enjoined to recycle, reuse and
consider the environment

The response for the designer to
these requirements often becomes
difficult and sometimes impossible
to reconcile and probably at no
other time has this demand on the
designer been greater, as now.

Our clients no longer simply follow
the latest fashion or to aspire to a
fifestyle. They wish to choose
according to their expectations,
their desire for comfort and well-
being, and their commitment to
new environmental and ethical
values

In our work we seek what is
appropriate to the client and the
site rather than a house style which
says more about the designer than
the person for whom the design is
toserve. A design needs to be
appropriate and fit, but T should
never be so inflexible that it does
not allow for movement and/or
change; it should never look ‘dor
or' tired". Most important of all
the client should appear to a5 well
as be very comfortable with theis
completed project.
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