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Getting to know her clients well is crucial to this
architect and designer

=y

YOU'VE WORKED WITHSOME BIG |
NAMES FROM DUSTIN HOFFMAN B obnher g
TOAMEMBER OF THE SEXPISTOLS.

ANY GOSSIP2 T have been fortunate to
work with some amaing clients. As their
designer it is essential to understand all
their likes and dislikes, their daily routine,
exactly how they live, down to how they
store their underwear; in many ways we
know details that their friends may not.
YOU'VERECENTLYDONEUP A
SMART LONDON HOUSE (BELOW).
WHAT’S YOUR STARTING POINT?
Itis vital to understand what the client

monochromatic schemes. Shocking pink
is big too.

IWANTTO SELLMYHOME, BUT
HAVENO MONEY TO SPRUCEIT
UP. WHAT CLEVER TRICKS CAN
1USE? Make sure that the front door
and clevation have curb appeal and lool
inviting. Clean thoroughly and remove
half of your furniture — it will make the
house look much bigger.

ISTHLE BATHROOM REALLY THE
NEW KITCHEN? T'he bathroom,

like the kitchen, needs to be quietly
functional and efficient. The ‘master
bathroom’ could be considercd the new
kitchen as it nceds to transcend
its more mundane functions to
become a place to luxuriate.
WHATDOESYOUR OWN
HOME (ABOVEAND LEFT)
the occupant perceives, uses and moves through it as OLYN! SAY ABOUT YOU? Tt stylish but

i CAR! [ ] ional, T a working woman
it is by its structure. LITTLE BLACK / furfcuonel-l.h king a
BOOK

wants and how their requirements can be
recognised in the site. Initially it is very
important to cstablish 2 good relationship
with them. The next step is to then walk

the site and possibly visit their current home
to put together a wish list.
WHAT ARE THE COMMON
MISTAKES PEOPLE MAKE WHEN
I'T'COMES TO SPACE? People tend

to perceive space as static, whereas it's

dynamic and defined as much by how

YOU IIAVE CARTE BLANCHE TO DESIGN trying to impose some order over
SOMEONE’S HOUSE. WHOSE? Simon Cowell’s. It the chaos of a large family.

would be fun, a challenge and we would probably have a T YOURIIOUSE HAS BURNT
few amusing tiffs. T1es so busy that once general principles WOODHOUSE P DOWN.YOUHAVETOLIVEIN
were agrecd, he is likely to walk away and give mc the A lovely girl with lovely AHOTEL. WHICH ONE? Claridgc’s for its deco ambience.
pleasurc of creative frecdom. 'gin":; I"\';deﬁ“gg We also refurbished lots of the rooms when I worked for John
WHAT DESIGN TRENDS ARE HOT FOR 20107 Soft, PRSI  Sccfanidisin the nincties, s0 it also vagucly familiar.
modern and not too minimal — 1940s any inlerior better. LUCKYYOU.YOU'VE GOT TWO FIRST CLASS
French is still ‘in’; blues, metallics and  NUCHUUASSUTELEUIY  TICKETS. WHERE ARF.YOU GOING?T would go St
ROBERT TIMMONS Petersburg with my mother before it’s too late! I am desperate

ECILSN G o ¢ to Russia as Tve never been yet am often meeting
from someone who

believes in the same potential Russia clients — I am really intrigued by their
attention fo detail as culturc and a trip to Russia would fill in lots of gaps.
meninmee IF CAROLYN TREVOR WASN'T AN ARCHITECT

RICHARD CLARK AND DESIGNER, SHEWOULD BE... an artist, jeweller

An expert in specialist

4 - paintwork with an i s B ,

A | 7 i 3 S amazing colour sense, art) so going to art school was considered ‘a waste'.

Studying architecture was the perfect compromise!

or fashion designer. 1 was good at sciences (as well as

Carolyn Trevor Design, 020 7737 6181; carolyntrevor:co.uk
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